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WHAT IS

¢Branding’?

Branding is more than logos on
packaging—it is the use of type, marks,
color and images to communicate a
unique identity for your campaign. It’s
what sets you apart from others in the
field. It's how people recognize you
when the field gets cluttered.
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LOGOS & WORDMARKS

1971 1985 1995

A logo typically has two major
components: a brand mark and

a wordmark. Nike utilizes a logo
comprised of both a wordmark and a
brand mark (the swoosh). As the Nike
brand grew the check brand mark stood
on its own in many campaigns.
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DEVELOPING
A BRAND
IDENTITY

A brand identity helps communicate
a unified vision for your campaign.
These are the visual devices that
represent your campaign. Here, Nike
explores the use of illustrations and
collage that center their athletes,

but still remain anchored by the
brand mark. Together the mark and
illustrations communicate what the
campaign is all about. Through the use
of powerful photos, color, and marks,
you can place a spotlight on your
campaign.

World Tour 2018

James

LeBron
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BRANDING
AND VOICE
IN MOVEMENTS

From the civil rights movement to the first
Earth Day celebration, graphic design has
always played an integral role in social
movements. The signage used in the 1968
Memphis sanitation workers' strike is an
example of the power branding can have to
capture a moment, a movement'’s voice, and
create an iconic piece of communication
that lives on in history.
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https://www.civilrightsmuseum.org/i-am-a-man
https://www.civilrightsmuseum.org/i-am-a-man
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We Shall Overcome!
Deep inmy HEART,
| do helieve that We
Shall Overcome!

Designer and illustrator Tre Seals created
the typeface Martin as an homage to the
signage of the 1968 Memphis sanitation
workers' strike. Tre's type foundry,
Vocal Type helps to tell the stories of
historic designers of color by capturing
the visual communication
used during their historic
movements and rendering
them as digital typefaces
that can be utilized by

all today.
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https://www.vocaltype.co/

MAINE YOUTH JUSTICE'S

DISCOVERY

Maine Youth Justice values
intersectional activism to combat
injustice within the criminal

justice system. In an homage to
intersectionality and creative LGBTQ
activism, Maine Youth Justice wanted
their visual identity to honor the late
street artist and activist Keith Haring,
with bright and bold colors, and
simple lines indicating expression,
solidarity and action.

PROCESS
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PROCESS

VL

MAINE YOUTH
JUSTICE

Observe Keith Haring's application of
color and movement. Can you find ways
Maine Youth Justice captured and applied
elements of Haring's style?
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Applying your campaign branding and
stand-out visual identity across social
media, websites, printed materials and
signage at events helps create a consistent
and engaging look that is memorable when dinsyy

people engage with your campaign. -

been incarcerated in Long Creek and directly impacted by the juvenile

MAINE YOUTH
JUSTICE

Maine Youth Justice is a nonpartisan campaign fighting to end youth

incarceration in Maine and invest in a range of community based

justice system. We are calling for the closure of Long Creek Youth
Development Center, the end of youth incarceration, and the
reinvestment of the $18.6 million dollars currently being spent to lock

up Maine's youth.
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COALITION BRANDING

D T LOUISIANA HOOP COALITION ~ @ Home s About The Fight
END PA'S YOUTH
CARCERAL STATE |
WHAT WE'RE FIGHTING FOR

1 OUR COUNTRY'S SYSTEM OF YOUTH INCARCERATION IS

ancing racial justice requires dismantling the
youth prison medel and replacing it with an
investment in community and neighborhood-based
solutions that promote racial equity.

DIVEST FROM YOUT
INCARCERATION;
REINVEST IN

OUR COMMUNITIES

Creating a separate brand identity for the
coalition is a strategic decision to show
policymakers and other decision-makers the
power, diversity and volume of stakeholders
behind the call to action.
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Selecting images at the
onset of your branding
exploration process will
help you articulate the
vision,
campaign’s visual identity.

The board we will be using
during this workshop can
be found here.

WORKSHOPPING

Peace Signs at George Floyd Protests Black Lives Matter Sign, Philadelphia

policing-dissent-low.jpg Hands Up, Ferguson, MO

balestramedia
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Love Everybody love-everybody-color-pallet.png

Damon Davis, 'Hands,' Ferguson, MO damon-davis-color-pallet.png
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https://www.are.na/andy-stepanian/nkip-cohort-branding-workshop

CAMPAIGN

COMMUNICATION

THROUGH

W‘bsi(;es

Websites are a key branding step as a
visually engaging and easy-to-use resource
critical to explaining more about your
campaign’s values, team, activities and how
your audience can get involved.

@ @ Bl L4 'J & nokidsinprison.org C @ Ij = [fj

L[
NO KIDS IN PRISON

A national campaign to end youth incarceration and invest in
community-based supports, services and opportunities for youth.

vur Missiof

RISE for Youth is a nonpartisan organization committed to dismantling the youth
prison model and ensuring every space that impacts a young person’s life
encourages growth and success. RISE promotes the creation of healthy
communities and community-based alternatives to youth incarceration. Our work
centers youth and their communities who together, challenge racial and social

injustice in Virginia.
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GOALS FOR YOUR

CAMPAIGN WEBSITE

What are the communications goals for

your campaign?

Examples: Education, community

engagement,

resources for media

L)) riseforyouth.org

Our Mission

RISE for Youth is a nonpartisan organization committed to dismant
prison model and ensuring every space that impacts a young person
encourages growth and success. RISE promotes the creation of heali
communities and community-based alternatives to youth incarcera

centers youth and their communities who together, challenge racial

injustice in Virginia.
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New Virginia Poll Results On
Youth Justice Reform

After a year of pandemic, protests, and political strife, America’s
divisions are clear, but a new survey reveals that reforming the
youth justice system is an issue that brings Virginians together
across education and ideological lines. The vast majority of
Virginia residents support a range of reforms to the youth justice
system designed to fundamentally shift focus and resources to
prevention and rehabilitation instead of punishment and
incarceration.

Linked here are key findings from a recent survey of 500 adults
in the state of Virginia conducted by GBAQO on behalf of the
Youth First Initi

Latest News

s,<of 3 itglmans
want to close

¢ youth prisons

_ after learning
.about their
‘lasting harm

Our Juneteenth block party was an
enormous success!

Our Juneteenth celebration was an enormous success; we had over
300 people come out and support our youth out loud! The Keep
Qur Kids Free: Youth Talent Showcase lifted up youth singers, hip-
hop artists, dance teams, mixed-media artists, and even a
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CHOOSING A
CMS PLATFORM

Wix Crestion v  Butivess~  Growlh+  Resaurces Pricing Support

Creat Websit
Meet WordPress You'rs P £
WordPress is open source software you can use to create a o u re ro u
. Discover the platform that gives you the freedom to create, design,
esw [ L PpT—— B+ [ manage and develop your web presence exactly the way you want

A CMS (Content Management System) is a
tool to create, edit, collaborate on, publish
and store your content. Three common,

and easy-to-use platforms are WordPress,
Squarespace, and Wix.

Turn your ideas
into reality.
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WIREFRAMING

YOUR CONTENT

LOGO

Lorem Ipsum Dolor Sit Amet

Sed ut perspiciatis unde omnis iste natus error sit voluptatem

An easy way to map out your content to
help your team decide how to organize
what you know you want to be present on
your site, before you incorporate campaign
information and complex visuals

nand el 1
T

NO KIDS IN PRISON
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LOGO =

Video Title Here @0

Lorem Ipsum dolor sit amet, consectetur adipiscing sed o elus tempor o
Incidicunt utlabore ot dolore wa. Ut enim.

LOGO =
Racial Disparity of Incarcerated Youth

Raclal Disparity of Incarcerated Youth
Nullam quis risus eget urna mollis ornare vel eu leo. Lorem soclis natoque penati
magnis dis parturient montes, nascetur ridiculus mus. Aenean eu leo quam. Pellete

ornare sem lacinia quam venenatis vestibulum. Fusce dapibus, tellus ac ct com Legend

odo, tortor mauris condimentum nibh, ut fermentum massa justo sit amet risus,
Nullam id dolor id nibh ultricies vehicula ut id elit

LOGO

Solutions

Etiam porta sem malesuada magna mollis euismod morbi
leo risus porta consectetur lorem ipsum vestibulum at dolar eros

What Does The Community Envision What The Alternatives Are

Lorem ipsum dolor sit amet, consectetur adipiscing elit
Bblandit tempus porttitor. Nullam quis rsus eget urna mollls
ornare vel eu leo. Sed postiere consectetur est at lobortis.

Reinvesting Dollars
Lorem fpsum dolor sit amet, consectetur adipiscing el
Bblandit tempus porttitor, Nullam quis risus eget uma mollls
ornare vel eu leo. Sed posusre consectetur ast at loborts

CALL TO ACTION

Lorem ipsum dolor sit amet, consectetur adipiscing eli.
Bblandit tempus porttitor. Nullam quis risus eget urna mollls
ornare vel eu leo. Sed posuere consactetur est at lobortis

/|

How we get there
Lorem fpsum dolor sit amet, consectetur adipiscing el
Bblandit tempus porttitor, Nullam quis isus eget uma molls
ornare vel eu leo. Sed posusre consectetur est at lobortis

CALL TO ACTION

Raclal Disparity of Incarcerated Youth bt Yoceh i Ve

SOLUTIONS

What Youth Want

LEARN MORE

Investing/Divesting Dollars

LEASH . = LEAN MERE
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Use what you have: Photos from your
events and community, visuals that
communicate the issue and stakes, and

content that communicates the value and

theory of change of your campaign.
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SIMPLE TOOLS:
DRAG-AND-DROP
BUILDERS

& PLUGINS

Prioritize the functionality you need and
avoid code-heavy website building software.
One example of this is using the Elementor
editor plugin combined with WordPress.
This awards the ease of a drag-and-drop
editor while providing the security of code-
level template editing within the Wordpress
framework.

elementor

ELEMENTS

Site Loge Site Title

eclementor

[ )] riseforyouth.org
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https://elementor.com

INTEGRATING
EMAIL COLLECTION
& DISTRIBUTION

mailchimp

: : THE ACTION
2d Campaign Monitor NE T\XORK

NORDPRESS 'WORDPRESS

Showease  Lesm  Themes Mobile Support Getimvolved About Blog  Hosting et WordPrass Showease  Leam  Themes bile Support Getinwobved  About  Blog  Mosting et WordPrass

Use plugins and widgets to integrate o — S —
email services and marketing apps with MailChimp  (§YWornPret €9 , eACTION
your we bsite to build your campa i gn 'S . * NETWORK
supporter base by collecting new sign-ups e —

and maximizing their engagement in future
campaigns and fundraising efforts.

MCAWP: Mailchimp for WordPress

1y jbericode

Action Network Powrriowt

Description version Description Version 142
MAILCHIMP FOR WORDPRESS Lkt apdwbinl: A free WordPress plugin for the Actlon Network online arganizing tools Lkt apdwbinl: 3yt o
maintained by C Active installatians 600+

Features: W L A6 or higher
1 helps you grow your Mailchimgp lists and write better newslet- Tes 1pto: . g . rdPress st widset fron A Metwork Tested up to: 572
i 3 : : Daveriosd rdPress shortcode or widget from any Action Network P
rious methads. You te good looking opt-in fo = Campaign Monitor for WordPress ‘
Fris i Py HP Version: iy Campaign Monito = sl evens signup
h any existing form rsite, like your commient, can- i . .\.'aqasz_- your saved embed codes using the WordPress backend. Sup al
Languages ports sorting by title, type and last modified date, and provides a Ad
i i : ) search functlon
a o o . fy Action Metwork's default "thank you for your support” and
() () () () e p us by using sharing tools” messages, and control which sharing Ratings Sonall
° g optiens {social, email & embed codes) are displayed, using shortcode
° Description iy e options or widgst controls,
L " . » Use [act stwar shartcode ar Action Metwork List widget
’ Campaign Manitor for WordPress allews your visitors to sign up Lo lists Lkt apdwbinl: 2iaeks g Use [actionnetwork_list] shartcode or Action Netwark List widget
e o) e, ta show a list of current actions.
In your ANILGr.COM ACCOUNt, S0 you can create, send and Active installatians 4,000+
) R ressite thefmapact byt ermail marketing Campaig e = i = Use [actionnetwork_colendor] shortcode or Action Network Cal-
Ratings WordPy 3.9 or higher endar \.\|J5L e show a list of upcoming events, Optionally outputs
With cur plugin, you can create and customize subscribe farms from os ISON. Develof it of this feature was suppart-
- your WordPress dashboard, decide when and where to show them, and . 4 bl & sk
AJB test which one attracts more subscribers, 5.3 or higher
= Slide-Out — Position a floating tab at the top, bottom, left or right of TAgs: CAMpAEN Mot
the screen. Clicking it will slide out a subscribe form, Bl Mariting
= Lightbox — Cverlay a sub form while dimming the background
of the site. You can show it immediately, after a specific amount of Advanced

time, or after a user has scrolled a specific amount of pixels or per

centage of the page.
= Bar — A strap along the top or bottom of a page, that contains all the Ratings See all »
flelds needed to sign up
Button — Generate a button sho

ricode and insert it in a page or past
The form will appear as a Lightbox
t enerate a shortcode and add your signup formin a
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https://mailchimp.com
https://www.campaignmonitor.com
https://actionnetwork.org

DISCUSSION:
HOW DO YOU USE
WEBSITES?

L
NO KIDS IN PRISON

A national eampaign to end youth incarceration and invest in
community-based supports, services and opportunities for youth.

Why do you visit a website, how do you
access and navigate it and what primary
information do you look for on it¢
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